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MASS COMMUNICATION AND JOURNALISM
PAPER —1II

Note : This paper contains fifty (50) Multiple-choice questions, each question carrying
two (2) marks. Attempt all the questions.

1.  The theory of spiral of silence is mainly related to : 3
(A) Propaganda (B) Public Opinion
(C) Advertising (D) Publicity
2.  The International Telecommunication Union (ITU) has its headquarters at :
(A) Berlin (B) Geneva (C) Paris (D) New York
3.  Expression of Public opinion in mass media is generally referred to as
(A) mass effect (B) mass culture
(C) Vox Populi (D) massing opinions
4.  Burner is a device to convert digital signals to :
(A) analog signal disc (B) broadband carrier
(C) optical laser disc (D) video switcher
5.  The first colour-corrected film print returned to the editor from the laboratory for

verification is known as :
(A) first print (B) correction print

(C) collect print (D) answer print

6.  The Searchlight was a newspaper published from :

(A) Kolkata (B) Mumbai (C) Guwahati (D) Patna
7.  The first step in exploratory research is to conduct

(A) a literature survey (B) an experience survey

(C) a String of case studies (D) asample survey
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8.  What indicates the size of the aperture opening on a camera ?

(A) Auto Focus (B) F-stop (C) Shutter (D) Viewfinder

9.  The winner of the Dada Saheb Phalke award for the year 2005 is
(A) Devanand (B) Adoor Gopalakrishnan

(C) Shivaji Ganeshan (D) Mrinal Sen

10. Which film won the best national film award under the commercial category for the
year 2004 ?

(A) Hasina (B) Krantikaal (C) Page3 (D) Chhota Sipahi

11. The newspaper group in India that has obtained the largest number of licences to
launch FM radio stations is :

(A) Dainik Jagaran (B) Hindustan

(C) Dainik Bhaskar (D) Nayee Dunia

12. Karl Deutsch is associated with the concept of :
(A) empathy (B)  social mobilisation

(C) protestant ethics (D) n.Ach

13. The developmental model proposed by Nair and White is :
(A) knowledge sharing (B) training and visit

(C) another development (D) conscientisation

14. In communication, dispersal and fragmentation of society is considered a
(A) side effect (B) centrifugal effect

(C) centripetal effect (D) direct effect
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10.

11.

12.

13.

14.
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15. The Samchar Darpan was a publication of :
(A) the Basel mission (B) the Wesleyan mission

(C) the Danish mission (D) the Scottish mission

16. Which day is celebrated as the Press Freedom day ?

(A) May 3 (B) September 22 (C) Junel (D) August 9

17. The mediaperson who has written the book * The Island of Blood’ is :
(A) Barkha Dutt (B) Malini parthasarathy

(C) Kalpana Sharma (D) Anita Pratap

18. The percentage-of-sales” approach to advertising budgets ties budgeting to :
(A) last year’s sales (B) anticipated sales of the year

(C) next year’s forecast sales (D) Competitors” sales

19. In reception analysis, findings are not easily :

(A) replicable (B) convertible (C) differentiable (D) identifiable

20. In factor analysis, a factor is a

(A) construct (B) Dbias (C) wvalue (D) scale

21. The country that has the highest density of newspaper readership is :
(A) Sweden (B) Japan

(C) the United States of America (D) Norway

22.  The Illusion of spatial distance in a two dimensional medium is referred to as :

(A) balance (B) perspective (C) phase (D) pitch
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23.

24.

25.

26.

27.

According to the British Institute of Public Relations, the fourth stage in any Public

relations campaign is of :
(A) media selection (B) exploration

(C) eveluation (D) Publication

The research unit of the advertising agency, ‘the Hindustan Thompson Associates” is

(A) NRS (B) IMRB (C) ORG (D) MARG

Motilal Nehru was associated with the newspaper :
(A) the Hitavada (B) the Leader

(C) the Bombay Chronicle (D) the National Herald

Consider the following statements :

Assertion (A) : Communication is the basic survival need of human beings.
Reason (R) : Communication builds relationships.

(A) Both (A) and (R) are true

(B) Both (A) and and (R) are true but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

Assertion (A) : Random sample is representative of the universe :

Reason (R) : Random sample has the units of the universe who are opinion leaders

(A) Both (A) and (R) are true
(B) Both (A) and and (R) are true but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true
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28.

29.

30.

31.

Assertion (A) : Surrogate advertising is a legitimate practice.

Reason (R) : Advertising provides information about the products.
(A) Both (A) and (R) are true

(B) Both (A) and and (R) are true but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

Assertion (A) : The ratio between circulation and readership of newspapers is not a
constant factor.

Reason (R) : Circulation is always less than the readership

(A) Both (A) and (R) are true
(B
(
(

~—

Both (A) and and (R) are true but (R) is not the correct explanation
C) (A) is true, but (R) is false

D) (A) is false, but (R) is true

Assertion (A) :  Objectivity in reporting is not achievable, and hence, it should not be

attempted.
Reason (R) : Giving space to all shades of opinion is good journalisam.
(A) Both (A) and (R) are true
(B) Both (A) and and (R) are true but (R) is not the correct explanation
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

Assertion (A) : Every news organisation has a style manual.

Reason (R) : The style manual describes the news values of the organisation.
(A) Both (A) and (R) are true

(B) Both (A) and and (R) are true but (R) is not the correct explanation

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true
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32.

33.

34.

35.

Assertion (A) : Non-Linear editing technology has expanded the scope of creating
special effects.

Reason (R) : Special effects always enhance the aesthetic quality of the programme.
A) Both (A) and (R) are true
B

~—"

(

( Both (A) and and (R) are true but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

Assertion (A) : Media penetration has reached its peak in India.
Reason (R) : The user-friendly technology has helped the media to spread fast.
A) Both (A) and (R) are true

(
(B
(
(

~—"

Both (A) and and (R) are true but (R) is not the correct explanation
C) (A) is true, but (R) is false
D) (A) is false, but (R) is true

Assertion (A) : The two-step flow theory of communication has been proved wrong.

Reason (R) : In a developing society information has to cross not one but many
barriers.

(A) Both (A) and (R) are true

(B) Both (A) and and (R) are true but (R) is not the correct explanation

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

Assertion (A) : The right to information Act 2005, will bring transparency in
governance.

Reason (R) : Now every Indian citizen has access to the governmental informations.
A) Both (A) and (R) are true

B) Both (A) and and (R) are true but (R) is not the correct explanation

C) (A) is true, but (R) is false

D) (A) is false, but (R) is true
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36.

37.

38.

39.

40.

Identify the sequence in which various media related commitees were set up.
(A) Chanda -Verghese - Kuldip Nayar - Paswan

B) Verghese - Kuldip Nayar - Paswan - Chanda

Chanda - Kuldip Nayar - Verghese - Paswan

Paswan - Chanda - Kuldip Nayar - Verghese

Identify the correct sequence of the invention of the following recording systems.
(A) Magnetophon, Blattnerphone, Stereo audio recording and Telegraphone

B) Telegraphone, Blattnerphone, Stereo audio recording and Magnetophone
Blattnerphone, Magnetophone, Telegraphone and Stereo audio recording

Stereo audio recording, Magnetophone, Telegraphone and Blattnerphone

Which of the following sequences is the correct order of persons holding the portfolio
of the Ministry of Information and Broadcasting ?

(A) B.V. Keskar - Vallabh Bhai Patel - B. Gopal Reddy - Mrs. Nandini Satpathy

(B) Vallabh Bhai Patel - B.V. Keskar - B. Gopal Reddy - Mrs. Nandini Satpathy

(C) Mrs. Nandini Satpathy-B.V. Keskar - Vallabh Bhai Patel - B. Gopal Reddy
(D) B. Gopal Reddy- Vallabh Bhai Patel - B.V. Keskar -Mrs. Nandini Satpathy

The sequence of mental states through which a buyer passes in purchasing and using a
product is :

(A) Action-Reaction-Awareness - Interest - Desire
B) Desire - Interest - Awareness - Action-Reaction
Awareness - Interest - Desire-Action-Reaction

Interest - Awareness - Desire - Action-Reaction

The correct chronogical sequence of Indian Press laws is

(A) Official Secrets Act - Copyright Act - Contempt of Court Act - Right to Information
Act

(B) Contempt of Court Act - Copyright Act - Right to Information Act- Official
Secrets Act

(C) Copyright Act - Right to Information Act- Contempt of Court Act - Official
Secrets Act

(D) Rightto Information Act- Official Secrets Act - Contempt of Court Act - Copyright
Act
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36.

37.

38.

39.

40.

Tifean greret Afafel & T | F A 91 ST L T
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41. Match the list 1 (Person) with list (2) (Publications) :

Person

Tilak

C.R. Irani

(a)

4
2
1
4

(b)

1
4
3
2

c¢) Raja Ram Mohan Roy
d) Kasturi Ranga Iyengar

(c)

RN RN

Publications
1. Kesari
2. Mirat-ul-Akbar
3.  The Hindu
4. The statesman
(d)
3
3
4
3

42. Match the list 1 (TV Shows) with list (2)

TV Shows
Indian Idol
Walk the Talk

c) Devil’s Advocate

(a)

(SO R SR S

(b)

3
3
1
4

d) Great Indian Laughter show

(o)

N~ R

Channels
1. NDTV
2. Sony
3.  Star one
4. CNN-IBN
(d)
2
4
3
1

43. Match the list 1 (Personalities) with list 2 (Media)

(a) Rajdeep Sandesai
(b) Subhash Chandra

() Samir Jain

(d) Ramoji Rao

Code :
A)
B)
C

(
(
(
(D

)
)

J—6306

(a)

1
4
3
1

(b)

W o R W

(c)

N R W

1.  Times of India
2 ETV
3. CNN-IBN
4 Zee TV
(d)
2
2
2
4
16



41. g 1 =6 w1 g N (JhRH) § e fefe

(a) WHAR A

(b) facrr

(c) TSTH HiEgd T
(d) FEE T AR
#g:@ (b) (9
(A 4 1 2
B 2 4 1
@ 1 3 2
D 4 2 1

(d)

3
3
4
3

1
2
3.
4

Fd

HRd-3- 3heR
fe-feg

e wegiq

42. A1 (A FEEA) ® G 1 () § e fwie

a

)
b)

gfem smed

e g 2+

(
(
(
(

FHIS: (a)
(A) 1
(B) 2
© 2
D) 3

(b)

3
3
1
4

c) oS Tedrhe
d) e sfead AR o
(©

4
1
4
2

(d)

2
4
3
1

1.

2
3.
4

Roic e
At
VR 1

Gt T - S T

43. g 1 (=Af®) &1 g 11 (Hifed) § fam fafa

(a) TSKEIY TIEE
(b) G ==

() THRSH

(d) TESHTE
#g:(@) (b) (0
(A) 1 3 4
B 4 1 3
C 3 4 1
M) 1 3 2

(d)

= NN NN

1
2
3.
4

AT AT i
|

T T - I S
St e

17 P.T.O.



44. Match the list 1 (Films) with list (2) Directors

Films Directors
(a) Bombay 1.  Shyam Benegal
(b) Manthan 2.  Satyagit Ray
(c) Apur Sansar 3. Aparna Sen
(d) 36 Chowranyee Lane 4.  Mani Ratnam

Code : @ M) () (@

45. Match the list 1 (Cities) with list (2) Media Schools

(a) Chennai 1. Manorama
(b) Pune 2.  AC]

(c) Kottayam 3. IIMC

(d) New Delhi 4.  Symbiosis

Code : @ M) () (@

J—6306 18



44, 1 (foremi) =1 g 11 (Fdeer) 9 faem fefe

(a) W 1. &M a1
(b) Hed 2. HAfs@ X
(0 STREER 3. S9UIEd
(d) 36 AW oA 4. HRT™

45. FEI 1 (FR) =1 g=i 11 (Hifedn &) ¢

(a) RS 1. TR

(b) qU 2. THS

() wremH 3. T oS uH
d % fe 4. foremifag

#s:(a) (b) () (d)

J—6306 19 P.T.O.



46.

47.

Read the passage below, and answer the questions that follow based on your
understanding of the passage :

Online media are still so new that their grammar is still developing. Imagine a
media world in which not all the audience members know how to turn pages in a
book; where they try to use a remote control on a magazine; where they are afraid to
use their remote control rest they break the television, or where they see a different
kind of image on the TV than their neighbours because their television was made by a
different company or their television is last year’s model. That is roughly the state of
online media in the early twenty-first century, and it is unlikely to change anytime in
the near future.

However, some media grammar elements are starting to form Hypertext, for
example, is generally either underlined or otherwise set apart typographically or
graphically from nonlinked text. An unwritten rule to have a web site logo in the upper
left corner of the screen linked to return to the websites homepage is being followed by
more and more web developers. The increased use of icons to create a visual, interactive
“language” that transverses website’s allows computer users to quickly learn how to
use new types of programs or utilize interactivity on a website. Examples include more
or less standardized icons for functions such as printing, opening a document, sending
a file, e-mailing a document, on-screen drawing, painting it image editing tools, and
icons to allow for image manipulation such as zooming in or out, where applicable.

Mass communication in an online digital environment increasingly exploits a full
range of storytelling and communication tools, including text, audio, video, graphics
and animation. This broadened set of tools enables the journalist or other communication
professional to tell each story on a way uniquely suited to that story. Because of the
lack of experience of many users of online media and the ever-changing state of
technological improvements, it still can be a challenge to guide users in accessing that
information easily as an online media grammar develops.

The author is primarily concerned with

(A) turning of pages in a book (B) proper use of a remote control
(C) grammar of online media (D) neighbour’s TV

According to the passage, which of the following is an element of the emerging online
media grammar ?

()  Hypertext (II)  Websites (III) Typography
(A) Tonly (B) II Only
(C©) TandII only (D) IIand II only

J—6306 20



46.

47.

57 SRETT @t afeu 31T 3qeh SITET v (Ao 991 &7 3T g -

3T e Hifear 1ot o A ¥ TR 30 o6 oA ol faswfaa S w1 TR
fafea | HOR Fea Sifere S99 & AT - 9wl ° 9 & I8 & S o T & =i Sl hd
Torel ST | gf3fent 3R fie sharet o1 ST e o YA o &, e sharet o1 Wam o 8 3%
g v &l ¢ T et Sfafas 7 22 S steran oo Ao, WSS o 79 Ut 6 3 H T
o TEd & @1 3= o © o SRt A, fREt o1 SR ohT ST g3 © SAUdT ST 2L,
el ad o1 ATed ¢ 99 R0 TR &1 @I E | SicsT Hifedn i 9@t (FeiE o) et o yRes
T o UE & feufa ¥ it 3w feafa § faehe wfass o ufteds 89 =t duemn 7@t § | R off, =
T Ao & Il T ULl hid ol | W SR, Igrewond, . STemfEd e § efeen
g o SIRY STHwIG U1 ¥ 3Te fohall a1 € | o foentd satsll ohf SgEe gR Jedse
% THUS W A9 S H HEfd A bl ThIF S0 9T % 916 S H W@ 6 sTfafEd
e 8 T § | 99 Than-uia fmncaen e s % o faei o 9 g WA deEEe
faefer feen & B2 3@ & oo™ Frget & STERT Hhdl T TR TR SeEEe W frar wfafeareenan
T START BT Siot Wad © | Fovg S e o1 & 9ok ©, 991 U, SISl Wil s
A5, Tl 9 I USHI, FohiH T @ik i1, 31gar Taicha hiam s1a 3yl aon fa=i
1 HHIIEA el dlfsh =il # Siis - e foran < weh | St foll o1 dftaran | X sveran fere 3,
STl St ] o, 39 foraneti § wwafud § | siare fefSieat amdmeren & ied, 9o, €9, Wi
GSTETeR  HAR TR HeATHRLA o IURW i qui M 1 SHHER ST Fl § 39 foer
YT o T ! FeIIdl H TAHR SN TR SHTERN I o1 H 36 &1 F o1l Fehd &
3T o fory fasroaen Suged 21 | S8 S A-agH Hifean i sArehol fashfad arm oF 4F 1ia-
e HfeA &% ITANT FHlsdl § STINE shi HH 3R YrENfient § YR 6! ad Recd vie fefa
% HRUT YA SHeltst Rl STEM § A1 U6 A H AF-SA T T A & Hehell § |

T o g fama § -
(A) YEThi % g3 I TeTe (B) T Fa =1 If=a 3w=m
(C) 3TH-cirgd Hifean o1 AR (D) TSt &l & ot

T % AR FreAfafad § § 13- Hifean S o 91 ¥ e SUT € ¢
() =EW (I SerEe (LIT)  g=orehedt

(A) o 1 (B) Fae 1l

(C) =1 R (D) <M 11 SR
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48. The author mentions storytelling and communications tools to
(A) make the story more effective

B) facilitate users’ access to information

illustrate online digital environment

enable communication professionals to tell the story in a way uniquely suited to
it.

49. Which of the following pairs of terms has been appropriately put together, according
to the author ?

(A) Remote control and a book (B) Icons and visual language

(C) Text and animation (D) Television and neighbour

50. The material in the passage could best be used in an argument for developing
(A) an agreed grammar of online media

B) awareness of new types of programs

standards in audio-visual communication

skill of story telling

-00o0-
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48. TG HATHA IR R F HEH! H1 ISR F1 § Hih
(A) T 3Tfereh gt 2 |
(B) SUANThAteT sl Y it | gferen &
(C) 3ii-ae fefSrea ARy H1 3T 7 |
(D) WOR SHIER STHHRI & & HeH! aqa | & 2 |

49. TEH & ATER HiF ¥ FrAfafed afenfus wsal & el o 92 €1 9 o=@ T R
(A) fe Hda iR g (B) o= siewa v
(C) UIa 3R sfialt s (D) cfifas iR TS

50. oY i GEnh Frefatea § @ feess o & foag o=t gt fag & wehdl €
(A) AF-TEA Hifean 1 qagwa AR (B) T YR % FRIHH ohl STkl

(C) 94 - T IR & T %k (D) RUT U i FHI

-00o0-
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Space For Rough Work
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